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Retail Stores of the Year

hain Store Age celebrates the winners

of its 26th annual design competition,

which attracted entries from around the
globe. G by Guess, a new concept from Guess?
Inc., was honored as the best overall entry, Store
of the Year. In addition, there were 29 first-place
awards and nine honorable-mention awards in
the various categories.

The judges for this year’s competition were

Peter Kelly, VP, store planning and facilities
management, Brown Shoe, Madison, Wis.;

Steve Kitezh, director, colors and materials,
FITCH, New York City; George Holz, director
of construction, Foot Locker, New York City;
and Sue Nicgorski, director, T.L. Martin &
Associates, Wayne, Pa. (Judges whose firms sub-
mitted entries in the competition did not vote in
the respective category.)

All of the winning projects are profiled
in this special section. All received first-place
awards, except where noted. Additional photos

can be viewed on www.chainstoreage.com.
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EI (Recreational Equipment, Inc.) takes its

commitment to environmental stewardship

to the next level in Boulder, Colo. The

44,000-sq.-ft. store is designed to meet the
U.S. Green Building Council’s LEED (Leadership in
Energy and Environmental Design) Silver standards
for commercial interiors, and to serve as a working lab-
oratory to analyze the performance of green-building
features and new retail concepts. Findings from the site
will be used to help the outdoor gear and apparel com-
pany make decisions on how it approaches green design
and construction going forward.

RET’s commitment to reducing its environmental

footprint is evident throughout the space. The materi-
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als used were all chosen for their minimal impact on
the environment. Bamboo, recycled rubber and cork,
were incorporated on the floor, perimeter walls, fix-
tures, displays, benches and table tops. The overall
design scheme is meant to be reminiscent of nature,
and is reflected in both the exterior architecture and
interior decor elements.

The smart building design is aimed at energy effi-
ciency, water conservation and indoor air quality. Three
solar strategies—passive solar, solar electric and solar
thermal—were incorporated into the design. Natural
daylight is channeled from the roof throughout the
store through a system that utilizes highly reflective
funnel-shaped tubes.

Additionally, and in what is the first installation of
building-integrated photovoltaics of its kind in a retail
environment, a soaring entryway skylight collects ener-
gy from imbedded silicon solar cells. A solar hot-water
system will meet 70% of the store’s hot-water needs,
with the water supplied through efficient plumbing fix-
tures.

Located at the center of the store is an elevated, glass-
enclosed community center, a first for REL The nearly
2,000-sq.-ft. space is exclusively dedicated as a resource
for the community to learn more about the outdoors and
opportunities to protect shared natural spaces.

From start to finish, REI Boulder is a store that
embodies the values that make REI unique: community
involvement, environmental stewardship and a commit-

ment to serve as a gateway to the outdoors. M

Environmental Sustainability

REI
Boulder, Colo.

Design: Gensler, San Francisco

=

ATIDNAL EQUIFMENT, INC

e

.th_c RE

i e

CHAIN STORE AGE, FEBRUARY 2008



